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HELPING 
TO MAKE

LIVES BETTER, 
TOGETHER
Winners and HomeSense want to thank you 

for helping to make a difference to the lives of women 

and girls who live in violent and poverty-stricken 

situations within our communities. 

Our support of the Canadian Women’s Foundation 

has helped 450 shelters and 

reached more than 30,000 women 

and girls nationwide.

When allowed the right to an education, and the opportunity to use it, women in the 
developing world can give birth to far more than the next generation. They can give birth 
to new ideas. New businesses. New sources of income. And lasting change that improves 
conditions for everyone. Now is the time for action. She has the power to change her world. 
You have the power to help her do it. Visit us at

He already has more rights than she does.
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initiatives

Create a network
■■ Building relationships is an important part 

of professional and personal success. Reach 
out to other female professionals to expand 
your career opportunities and enlarge your 
networking talents 

■■ Pursue an environment where perform-
ance is celebrated regardless of gender.
(Pamela Jeffery, Women’s Executive Network)

Strive for excellence
■■ Companies with both women and men 

leaders in the boardroom and at the execu-
tive table are poised to achieve sustainable big 

wins for the company and society.
(Catalyst Research)

Pursue career advancement
■■ Fifty two percent of highly qualified fe-

males working for science, engineering and 
technology companies will quit their jobs 
within the first 10 years due to lack of men-
tors, career advancement and sponsors.
(Canadian Women In Technology)

pauleanna reid

editorial@mediaplanet.com

Empowering  
women through  
business and  
technology

empowering change
Bazilli (third from right),   
insists that investment in 
women’s initatives is the only 
way to establish democracy.
Photo: IWRP
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although Kim D’eon is fam-
ously known across the 
country as an award-winning 
reporter on entertainment 
Tonight Canada, what makes 
her uniquely special is her 
off-screen philanthropic con-
quest to advance women and 
girls.  

January of this year marked her 
admission into CARE Canada as 
an Ambassador of Change. Along-
side CARE, an organization devot-
ed to defending dignity and fight-
ing poverty, D’Eon has embarked 
on a mission to improve the lives 
of the less fortunate by using her 
public platform to raise aware-
ness about CARE’s initiatives and 
various fundraisers held around 
the world. “These are issues that 

I’ve felt passionate about since 
I was a child. I knew right away 
this new role was the perfect fit,” 
says D’Eon. A whirlwind of op-
portunities have resulted from 
this partnership such as a recent 
visit to Elmwood School in Ot-
tawa, where she spoke to an as-

sembly of girls about her jour-
ney towards empowerment and 
confidence.   

Beauty comes in all forms
“You can change someone’s life 
by telling them that they’re 
wonderful,” D’Eon states proud-
ly. The media often bombards fe-
males with unhealthy standards 
of beauty, but with initiatives 
such as ‘”What are your measure-
ments?,” women and girls every-
where can redefine their sense of 
self to avoid social brainwashing. 
This campaign is brilliant be-
cause it sheds light on a woman’s 
contributions to society and her 
life-long accomplishments. The 
concept is simple, think of three 
numbers based on milestones 
you have achieved, either socially 
or politically, that make you feel 
empowered. “It’s obvious women 
are misrepresented in the media, 
but this initiative causes people 
to reflect and rethink the pres-
sures to look a certain way. It’s 
about changing the way women 
are judged and valued,” says 
D’Eon.

Change lives one 
step at a time
Across the globe in developing 
countries, women and girls face 
greater challenges such as lack 
of education, healthcare and fi-
nancial independence. D’Eon is 
a spokesperson for CARE’s sig-
nature campaign “Walk in her 
shoes,” which enlists people to 
get involved by walking 8,000 
steps per day for eight days in 
celebration of international 
Women’s Day to show solidarity 
to women who are forced to walk 
at least six km a day to get basic 
necessities like water and fire-
wood. “Empowering women bene-
fits both genders and the world 
because if they receive an educa-
tion, they will spread it amongst 
their families and influence gen-
erations to come,” D’Eon declares. 

The community can show their 
support by either physically par-
ticipating and raising funds or do-
nating money to D’Eon, who will 
be actively involved., if they don’t 
have the time to walk themselves. 

Either way, it’s about spread-
ing the message so that females 
everywhere have an opportun-
ity to live their best lives. “When 
you feel confident, you make bet-
ter decisions in all areas of your 

life and this, by far, is my proudest 
moment,” affirms D’Eon. 
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After losing her baby, 

Zita didn’t think life  

could get worse…

Her difficult labour

left her incontinent

- shunned and  

abandoned. 

You can bring healing and  
restore dignity to women like Zita.

1 800 567 2264
www.cbmcanada.org/restoredignity

Question: What does television personality Kim D’Eon believe is 
necessary for any woman to fi nd empowerment?
answer: Confi dence in knowing that you deserve success—and that 
you make a di� erence.

Measuring the effects 
of motivation

LEADER TO LEADER

insPiRatiOn

pauleanna reid

editorial@mediaplanet.com

Care Canada
■■ mission: To serve women and 

families in the poorest commun-
ities in the world.

■■ assists: Over 80 countries to 
improve health, education and 
livelihood.

■■ in 2012: Supported 905 pov-
erty-fi ghting projects to reach 
over 82 million people

PROFILE

CommUniTY imPaCT
“walk in her Shoes” is a 
fundraising initiative to 
provide aid for women 
forced to walk at least six 
km a day for necessities.
Photo: CARE
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WOMEN’S EMPLOYMENT SERVIC 
TIMES CHANGE    

WOMEN’S EMPLOYMENT SERVICE 

   
 

 

www.timeschange.org 

We want your 
feedback!
Contact us at:
editorial@mediaplanet.com

FACEBOOK.COM/MEDIAPLANETCA
TWITTER.COM/MEDIAPLANETCA
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insPiRatiOn

■■ A visit to any Canadian con-
struction site proves there is a 
shortage of skilled female work-
ers on the job. 

Typically, less than three per-
cent of all apprentices in con-
struction, automotive and indus-
try trades are women. Consid-
ering the average age of a skilled 
tradesperson is 55, the short sup-
ply of skilled workers will become 
more urgent, as 40 percent of the 
workforce is expected to retire in 
the next 10 years. 

Taking a new perspective
This situation requires indus-
try as a whole to think diff erent-
ly about whom it can attract, and 
this shift should provide an abun-
dance of opportunities for women 
who are considering careers in 
skilled trades and technology. 

Women now make up one half 
of the workforce, and in order to 
fi ll the human resource crunch 
caused by increased retirements, 
educators, government and in-
dustry must work together to en-
courage more female workers to 
look at the skilled trades and tech-
nologies as a fi rst-choice career 
option.  

getting the real story
There are many myths around 
women working in skilled trades. 
Skills Canada-Ontario and 
Women in Nuclear-Canada ad-
dressed many of the misconcep-
tions held by students, parents, 
educators and industry and of-
fered recommendations for posi-
tive change in their collaborative 
paper, Women Working in the 
Skilled Trades and Technologies—
Myths and Realities. (www.skill-
sontario.com/womenintrades-
mythsandrealities) 

Careers in the skilled trades or 
technical fi elds off er well-paying 
jobs, while providing an oppor-
tunity to “earn while you learn” 
through apprenticeships and of-
fering outstanding opportun-
ities for advancement. While 
there is certainly a physical com-
ponent to most trades, technol-
ogy has changed the nature of 
how work gets done. Work in the 
skilled trades today increasingly 
uses computer software and so-
phisticated mechanical equip-
ment, so the reality is that skilled 
trades require workers with less 
brawn and more of a strong aca-
demic foundation in reading, 
writing, math and sciences, along 
with dexterity, stamina and good 
hand-eye coordination—all qual-
ities women possess equally with 
men.

The skilled trades cannot aff ord 
to underutilize or overlook any 
segment of the talent pool.

Our society’s infrastructure 
depends on a skilled workforce. 
Women have an important role 
to play in keeping Canada strong! 
For more information visit www.
wincanada.org and www.skill-
sontario.com. 

NEWS IN BRIEF

Left: Cheryl Cottrill,
Executive Director , WIN Canada;
right: gail Smyth, 
Executive Director, Skills Canada-
Ontario

neWs

a new perspective 
on opportunity

nothing mounts the feeling 
of freedom on the open road 
while the wind plays in your 
hair. 

Deeley Harley-Davidson® Can-
ada exemplifies an adventurous 
lifestyle branded towards what 
women want. The motor com-
pany has provided a platform 
where new riders can explore 
the industry without feeling sub-
dued by their male counterparts. 

Currently leading as the strong-
est manufacturer and marketing 
strategist in terms of branding 
towards women, persistence has 
prevailed in the amount of 13 per-
cent female consumer represen-

tation. “There has always been 
interest from women to actively 
ride motorcycles, but historically 
there hasn’t been a lot of informa-
tion tailored to their needs which 
has been our primary focus over 
the past decade,” says Alex Car-
roni, public relations specialist of 
Deeley Harley-Davidson® Canada. 

Live the life you want
Women-focused events, such as 
“Garage Party”, has established 
itself as a trademark as well as 
an opportunity to step outside 
a comfort zone with confidence 
and a sense of empowerment.  
Female instructors provide in-
sight, particularly to those who 
don’t have their license, and offer 
a source of inspiration and net-
working opportunities among 
like-minded people. “We’re all 
balancing out busy lives that 
entail personal and profession-

al ambitions. Motorcycling is a 
good way to give you some qual-
ity time to free your mind and re-
new your energy,” suggests Car-
roni, who commutes to work on a 
motorcycle and gains inspiration 
from riding. 

anything is possible
Living a dream is familiar 
grounds for Lia Grimanis, who, 
once homeless, is now a success-
ful businesswoman, an avid rider 
and founder of a volunteer adven-
ture group called the Muff Scouts. 
“I’m an adventurist. I’ve driven a 
Russian army battle tank, joust-

ed in full armour and learned to 
fly a helicopter. I created the Muff 
Scouts to help women live their 
own adventures as well,” says 
Grimanis. In less than a year the 
group has exploded beyond its 
320 members in Canada and has 
impacted San Francisco and Lon-
don, England as well. Dirt biking, 
trapeze and archery are among 
the favourite activities, but aside 
from sports, what also motivates 
these women is the encourage-
ment from their companions and 
the fulfillment after overcoming 
an obstacle. “Conquering fears 
translates into the rest of your 
life and helps you realize, you’re 
stronger than you think you are,” 
affirms Grimanis. 

pauleanna reid
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Lia grimanis
Founder, 
Muff Scouts

■■ Question: What is the secret 
to building confi dence and self-
esteem?

■■ answer: taking risks and 
seeking adventure. 

sEiZE thE conFidEncE

according to the United na-
tions Population Fund, two 
million women suffer from 
fistula in developing 
countries. 

Though this disability weak-
ens their confidence and self-es-
teem, access to community pro-
grams can restore their lives and 
dignity. 

In parts of Africa, Uganda and 
Ethiopia, it’s common for a maternal 
woman as young as 15 to experience 
chronic leaking of urine and feces—
a disability otherwise known as ob-
stetric fi stula. It takes place when a 
rupture in the vagina, bladder and 
rectum occurs as the result of pres-
sure from an infant’s head during 
prolonged obstructed labour. Ed Epp, 
executive director of Christian Blind 
Mission (cbm), a non-profi t organ-
ization focused on helping people 
with disabilities in the poorest 
countries of the world, says while a 

cure is available, it’s out of reach for 
many women. “It’s not life threat-
ening and can be fi xed with sur-
gery, but a lot of times these women 
don’t get to a hospital due to lack of 
income. They tend to put their lim-
ited income into things that are life 

and death, like food,” he says. Often, 
the baby is born dead from stress and 
long delivery which is coupled with 
abandonment by the family and 
community because of the foul odor. 
But with fi nancial aid from cbm, ex-

penses for transportation and sur-
gery are accessible.

The redefining moment 
Without treatment these women 
become destitute, depressed and en-
dure physical ailments such as in-
fections, anemia and chronic illness. 
“Poverty will never be addressed if 
we don’t empower women. Access 
to income is vital for improving the 
family, education and the health-
care system,” Epps states. To create 
change in economic developments, 
cbm spreads awareness about fi s-
tula by educating communities so 
that women understand the import-

ance of medical attention during 
birth.  Thanks to generous donors, 
cbm Canada provided over 800 life-
transforming fi stula operations last 
year and through support groups, 
more women can begin repairing 
the emotional damage which will 
have long term eff ects. These re-
sults are a beautiful indication that 
progress is being made, however, 
Canadian women are encouraged 
to put themselves in the shoes of 
women in the developing world. Im-
agine a life without basic necessities 

followed by unwanted guilt and lack 
of love and support from friends or 
family. Even after a successful sur-
gery, the memories surrounding 
this disability will always remain in 
their minds, but community organ-
izations can provide an outlet where 
women can uplift and motivate 
themselves and each other, and look 
forward to a thriving future.  

pauleanna reid
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ed epp
Executive Director, cbm

“(Women) tend to 
put their 
limited income 
into things that 
are life or death, 
like food.” 

Repairing the mind, 
body and soul

STrengTh in SiSTerhooD
maria (far right), a fistula 
patient who received aid from 
cbm, finds support from other 
beneficiaries.
Photo: CBM

1-2:  alex Carroni of harley-
Davidson Canada says the 
company has a strong focus 
on women riders.
3. a model shows off the 
latest in the company’s ap-
parel line.
Photo:hARLEY-DAVIDSoN CANADA
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Offering a 
fi ghting chance

women are the face of hiV 
and aiDS in many parts of the 
world and since healthcare is 
considered a luxury, this 
disease has created wide-
spread poverty.

 The World University Service of Can-
ada (WUSC), in partnership with the 
Uniterra program, work tirelessly to 
inspire change. These two organiza-
tions provide education and train-
ing to improve livelihoods, balance 
inequities and promote health. Al-
though these initiatives are pro-
gressive, without the dedication and 
commitment from volunteers, tack-
ling economic challenges is impos-
sible. Thus far 2,300 Canadian men 
and women have volunteered inter-
nationally. In result, 470,000 people 
in developing countries have im-
proved their living conditions. But 
the problem still remains and more 
help is needed. According to UNAIDS, 
34 million people are living with HIV, 
of which approximately 22.5 million 
live in Sub-Saharan Africa. Half of 
the people infected are women. 

Turning frustration into 
motivation
Access to healthcare, medication 
and testing for HIV and AIDS is lim-
ited and without the tools to combat 
this pandemic, women are at high 
risk of facing many challenges. “In 
most cases, infected women are re-

jected by their husband and family,” 
states Fatimata Lankoande, WUSC 
country director in Burkina Faso. 
Destitution eff ects economic self-
suffi  ciency, education, and health, 
but through a microloan provided 
by affi  liated organizations such as 
l’Association Solidarite Entraide Mu-
tuelle au Sahel (SEMUS), a promising 
future lies ahead. SEMUS aids entre-
preneurship groups to train and 

help women create their own busi-
ness. One of which is Sanata Com-
paore, an HIV-positive, 40-year-old 
widow, who is now the only care-
giver for her family. Through this 
program she was awarded 50 000 
francs, equivalent to one hundred 
Canadian dollars, and has since more 
than doubled it by providing services 
such as selling condiments, beans 
and carrying wood on her bike. Cur-

rently, she is able to aff ord treatment 
and take care of her family. Support 
from Canadian volunteers makes a 
signifi cant diff erence and success 
stories, like Sanata’s illustrate how a 
little goes a long way.   

invest in your future
■■ Investments into health and 

education shape women and push 
them to maximize their potential 
and live more productive lives.

■■ Greater gender equality can en-
hance productivity, improve de-
velopment outcomes for the next 
generation, and make institutions 
more representative.

■■ A recent study shows that 2,000 
women in 19 countries depend on 
a combination of factors to feel 
empowered such as: communica-
tion with community and fi nan-
cial independence. (World Bank)

Strive for success
■■ Seek out a mentor in your fi eld. 

They have the opportunity to pass 
on invaluable information, lend 
support and provide encourage-
ment to build confi dence, self-es-
teem and explore options.

■■ Empowering women global-
ly to take on leadership positions 
is essential in providing new per-
spective and encouraging balance.
(Women in Leadership Foundation)

Dream big
■■  In countries such as Ethiopia, 

Eritrea, Guinea and Niger, there 
are fewer than 35 female ter-
tiary students for every 100 male 
students. 

■■ Women are just as likely as men 
to graduate in the fi elds of Sci-
ence and Social sciences, business, 
education and law.
(UNESCO)

DON’T MISS!

tHe GLOBaL sPOtLiGHt

“I used my annual leave from MD Physician Services to become a 
Uniterra volunteer and worked as a Budgetary Consultant with a local 
organization in Burkina Faso.  I wanted to make a positive change in 
the lives of others. The fight against HIV and AIDS is one that I hold 
very close to my heart and I have seen firsthand that it is one worth 
battling— life expectancy and quality of life can be changed with 
medical support. Having the opportunity to transfer my skills to the 
front line workers who dedicate their lives to making a difference in 
the quality of life of those who have been effected by HIV and AIDS 
has been a very rewarding and life changing experience for me.”

Uniterra Volunteer: Sarah Lowden
I worked with SEMUS, an organization fighting against poverty 
and HIV and AIDS in Burkina Faso.

The face of AIDS is mainly a woman’s face:
• In developing countries, women with HIV and AIDS face 

stigma and marginalization. Infected women can be blamed 
for bringing HIV into the family and be rejected by loved ones.

• Women often struggle to make ends meet and to provide 
for their families. HIV-positive women face the additional 
challenge of finding ways to pay for the medications they need.

• Worldwide 34 million people are infected by HIV and AIDS,  
half of them are women.

Solutions exist
Local communities, non-governmental organizations, and women’s 
groups are coming together to offer health-care services targeted 
to women and to facilitate women’s access to employment. 
Together, they make a real difference.

Canadian volunteers with the Uniterra program contribute 
significantly to these initiatives.

Volunteers help change women’s lives

You too can take action. 
Become a Uniterra volunteer!

www.uniterra.ca

pauleanna reid 
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FaCing ChaLLengeS
women from Burkina Faso 
make strides thanks to 
wUSC funding.
Photo: FANNIE GoUAULt,  WUSC

■■ Question: how can women 
in poverty remain hopeful that a 
beautiful future lies ahead?

■■ answer: by maximizing 
resources and tools provided by 
canadian volunteers.

pauleanna reid
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Seek empowerment 
within your community

women are 
JUST aS LiKeLY 

aS men
To graDUaTe 
in The FieLDS 
oF SCienCe
anD SoCiaL 
SCienCeS, 
BUSineSS,
eDUCaTion 
anD Law
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